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ABOUT ME

| am a Digital Marketing Specialist | Wordpress Website Developer |
Search Engine Optimization (SEO) Specialist | Google Ads | Graphics
Designer and Video Ads, with ability to drive brand awareness using
proven digital marketing strategies to target precise customer and
drive quality traffic to your business.
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| developed a full blown website

GO EVERYWHERE

https://passportravel.orahwebsite.com.ng
CLICK THE ABOVE LINK TO VIEW THE ENTIRE PAGE.
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WE LOVE TO TRAVEL

Would you like to tour around the world? Passport Travel design such
travelling experience for you. We organize everything, while you sit

e s o, back, relax.
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WE LOVE TO TRAVEL

Welcome onboard! Our exclusive travel and lifestyle
benefits are within your reach. We love to travel, we love to
make your vacation memorable.

LEARN MORE

A website design
using Elementor
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SAMPLE WORK using Elementor

C @ passportravel.orahwebsite.com.ng/#site-content

OUR UNIQUE TRAVEL DESIGNS

Luxury is not about the stars, but what is most authentic, secret or original. Whenever you think of a gateway, extreme travel,

adventure and relaxation, we imagine trips to suit you.

Lorem ipsum dolor sit amet, consectetur adipiscing  Lorem ipsum dolor sit amet, consectetur adipiscing  Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Ut elit tellus, luctus nec ullamcorper elit. Ut elit tellus, luctus nec ullamcorper elit. Ut elit tellus, luctus nec ullamcorper mattis,
mattis, pulvinar dapibus leo. mattis, pulvinar dapibus leo. pulvinar dapibus leo.
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OUR SERVICES

HOTEL BOOKINGS  TICKETING &RESERVATION  HOTEL BOOKINGS

. We ensure your tickets and travel , .
We book you in the best and most _ y You can't get it wrong when you
reservations are prepa red to meet your

affordable hotel. . make us your first choice.
desires.

COURIERSERVICE FLIGHT BOOKINGS HOTEL BOOKINGS

A website design
using Elementor
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TRAVEL - 6 BENEFITS THAT WILL CHANGE
YOUR MIND COMPLETELY.

Travel is the movement of people from one distant

geographical location to another. Travel can be done
by foot, bicycle, automobile, train, boat, bus, and
airplane. Yeap! Travel — Some folks wonder why...

VISIT A BUDDHIST TEMPLE

Buddhist monastery is the place of worship for
Buddhists, the followers of Buddhism. They include
the structures called vihara, chaitya, stupa. Southeast
Asia's Buddhist temples live in two worlds: many of...
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SAMPLE WORK A website design
using Elementor

C @ passportravel.orahwebsite.com.ng/#site-content = v *» O o :

Fe

Shop Now

Deals & Packages

Add a strong one liner supporting the heading above and giving users a reason to click on the button below.

REVIEWS FROM PAST CUSTOMERS

Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Ut elit tellus, luctus nec adipiscing elit. Ut elit tellus, luctus nec adipiscing elit. Ut elit tellus, luctus nec
ullamcorper mattis, pulvinar dapibus Leo. ullamcorper mattis, pulvinar dapibus leo. ullamcorper mattis, pulvinar dapibus leo.
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A website design
using Elementor

CONTACT
TELEPHONE

+234 0816 5368 836

EMAIL

idora916@gmail.com

ADDRESS

135, Ago Palace Way,
Ago Okota,
Lagos State

Activate Windows
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See more of Didi Thrift Store on Facebook

| successfully created optimized Facebook/Instagram pages

https.//www.instagram.com/didithrifstore
CLICK THE ABOVE LINK TO VIEW THE ENTIRE PAGES.


https://www.instagram.com/didithrifstore

SAMPLE WORK

This manth: May 1, 2022 - May 12, 2022

Campaigns

h Campaigns & Ad sets for 1 Campaign Ads for 1 Campaign
(§ Duplicate di . fiew Setup @ Columns: Performance "B Breakdown

— _ Attribution .

Bid strategy Budget setting D Results

Off / On Campaign

7-day click or

Results from 1 campaign @

FACEBOOK
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Website URL

Display link

Call extension

Call to Action @

FACEBOOK
ADS



SALES
FUNNEL

RETARGETING ADS

Instagram Ad

% DIDI THRIFT LANDING PAGE DIDI THRIFT $SALES PAGE

THANK YOU
\ 4

Facebook Ad

Purchase
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GOOGLE ANALYSIS
REPORT

C @ analytics.google.com/analytics/web/#/p325729749/reports/intelligenthome

All accounts > Passportravel

Analytics  pagsport travel ~ Q

Reports

Explore New users Average engagement time @ Total rever USERS IN LAST 30 MINUTES

1 Om 18s E0.0I > 0O

Advertising % 1 88.8%
- USERS PER MINUTE
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No data available
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GOOGLE ANALYSIS
REPORT

< 2> C @ analytics.google.com/analytics/web/#/p325729749/reports/reportinghub?params=_u..nav%3Dmaui

All accounts > Passportravel

Analytics  pagsport travel ~ Q

Reports snapshot o All Users Add comparison + Last 28 days Jul 19 - Aug 15, 2022 ~

Life cycle
» Acquisition

» Engagement

New users Average engagement time @ Total revenue @

3 Tm 52s +:0.00

A
Realtime .
@ Reports snapshot @ ~ [ < ~ 7
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» Monetization

Retention

User
» Demographics

» Tech
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CUSTOMER AVATAR
SAMPLE WORK

@ CUSTOMER AVATAR 2.pdf X =+ Q O

C 88 Y filey//C:/Users/DELL/Downloads/CUSTOMER%20AVATAR %202 pdf @ > Q m
f

@ () Would you like to make Opera your everyday browser? How do | do that? Yes, set it as default browser

=  CUSTOMER AVATAR 2.pdf 1/3 — 909 + B © S o
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CUSTOMER AVATAR S nstnue

( Type in the boxes and save )

® Think about your ideal customer

understanding who your
targets are and when,
where and how to target
them to get results.

Avatar Name? Blessing Age? 30-55 Married? Children?

Liveswhere?  USA, Canada, UK, School Attended?  University of Lagos, University of

Neiikka | Inivaercitv nf lhadan

Job Title? Pilot, Doctor, Lawyer, Tt Medicine, Legal Profession, Pilot,
Mt

- Rankar Pharmaru Rilcinace

Income? $150,000 Political? APC, PDP, INEC,

Religious? Hobbies? Golf, Music, Entertainment, News,
Crmrta CaAantall

Gender? Male and Female Level of Education? Graduate, Post Graduate, Master

Nanraa Qrhnnl | asvinAa CMartficata

® For Business to Business customers

Industry? Windows.
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CUSTOMER AVATAR
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@ CUSTOMER AVATAR 2.pdf X =+ Q o X

C 88 4 file:///C:/Users/DELL/Downloads/CUSTOMER%20AVATA 2.pc © > Q m

@ () Would you like to make Opera your everyday browser? How do | do that? Yes, set it as default browser
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=  CUSTOMER AVATAR 2.pdf 1/3 — 909 + B © S B

o e Go deeper. Think about a typical day in the life of your ideal customer prospect.
Favorite brands? GTB, First Bank, Zenith Bank, Dangote, Globacom, MTN,
Favorite Websites (website they visit frequently)? Betgla com, Na”aland Dailypost.ng, Naijaloaded.com.ng,

':l s ol mmimn | o eaid ma Vil i HPRE PSR | Py | PR Y P

Source for breaking news? Vanguard Newspaper, The Guardian Nigeria, Premium Times,

g PSPRSR R N S .

Businessday.ng, Tribune Online, Nairametrix, THISDAYLIVE

Source for industry or business news?

Uses Twitter? yes Facebook? yes LinkedIn? yes Instagram? yes (Yes/ No)

understanding who your
targets are and when, >
where and how to target
them to get results.

Who are the authority figures, thought leaders, or big brands they like or follow?

Dangote, Mohammau Buhari, Bola Tinubu, Niyi Adesanya, Sesan Kareem, Basketmouth,
AY, Saka, Wiskid, Davido, Don Jazzy, Zinach, Frank Edward, Mercy Chinwo, Jide Taiwo

What books/magazines does your ideal customer read? My Nigeria, colonialism and Violence in ngerla Punch,

@ ad Thlic s FMall Awack Palla hlailic Tadao.da

What events do they attend? Agege International Trade Fair, Virtual Lagos

lebmnvmmbicmal Teada Fale

® Where does he/she visit a lot? Lagos Continental Hotels, Nordic Hotel Abuja, Eko

What music does your ideal customer listen to? Davido, Tiwa Savage, Wizkid, Femi Kuti, Sinach, Mercy

® What movie does your ideal customer watch? Na;é;te V\_."ah_a_lé_ This Lady c‘;;':l_lled |If;3 _A_Nig;e;_ o
e 14:39
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CUSTOMER AVATAR
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@ CUSTOMER AVATAR 2.pdf X =+ Q O

Y filey//C:/Users/DELL/Downloads/CUSTOMER%%20AVAT. @ > Q m

Yes, set it as default browser

CUSTOMER AVATAR

( Type in the boxes and save )

® Dig even deeper to define your ideal customer's problems,
hopes, dreams, and aspirations.

List problems your ideal customer is having that makes them an ideal customer for your business.

Scared of being scammed as a result of past experience or witnessed same from a close
relative.

understanding who your
targets are and when,
where and how to target
them to get results.

What is the worst thing that could possibly happen to your ideal customer if their problem isn't

eventually solved? They would loose their money as well as trust. This might also cast doubt to
take action on any future online transactions.

How would this make your customer feel?
unhappy, sad, resgretful, miserable and depressed

How might their boss react (for business to business)?

N/A

Windows.
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understanding who your
targets are and when,
where and how to target
them to get results.
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() Would you like to make Opera your everyday browser? How do | do that? Yes, set it as default browser

CUSTOMER AVATAR 2.pdf
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o @ & F g O 0 m00 .

What would their friends think?

They will feel sad immediately the info gets to their hearing. They will feel you are a fool to have
been scammed and you should have spoken to them before commitment. Some will feel you
have enough money to waste.

What could happen to their career or personal lifestyle?

It is a helpless feeling. it can leave you feeling foolish and asahmed. You won't be be responsive
at work for sometime. It could also lead to emptional harm.

What could be the financial consequences?

The financial consequence is a whole lot, especially if a huge amount was involved. it brings
retardation to one's finance (Finacial loss). Sometimes it takes the grace of God to bounce back.

What could be the professional consequences?

N/A

What could be the personal consequences?
Financial loss, regrets and emotional harm.

What is your customer afraid of?
They are scared of been scammed. They are not sure if the items will equate the money spent
(some will rightly say: What i ordered vs what i got).

What is the best thing that could possibly happen to your ideal customer if their problem is solved?

So much joy in them. Some will send you a thank you message, saying they liked what they
ordered. They will trust your brand and sometimes refer friends. Windows
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( Type in the boxes and save )

What would their “perfect solution” look like?

Their perfect solution is when you are able to clear their doubts about your brand, when your
able to answer their WHY questions such as why your products is the best and how credible

vmiir hrand e Aand aibhat thav otand ta Aain (if theoot nnireahon fram vimin Car avamnla tha otata ~F

What is it that they really want, more than anything else?

understanding who your
targets are and when,
where and how to target
them to get results.

Customers need your products to function the way they need in order to solve their problems or
desires. Your product or service needs to be a convenient solution to the function your

AiiatArmmAare Aara tRdina fa rmaAant

What would they be willing to pay almost anything for?

Customers will be wiling to pay when he/she sees the worth. He/She will be wiling to pay when
the value of what to purchase is more that the money he/she paying for it. E.g the bottle of water

T L e e N e B o I A I A T T

What is his greatest hesitation in buying your products or services?

The greatest hesitation in buying your product is when your communicating your value to the
right person but the person does not trust you, the person need to see that you a credible brand

L sfrcas wmaxlslcau o missale oo =
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SAMPLE
WORK

BEODINGS, MEN, WOMEN SHOES,

LINGERIE & MAKE-UTP
Tel: 08162445100
Email: sophieluweh@yahoo.com

FB: sophisticated make-up.concept
IG: sophisticated_world_of make-up

GRAPHIC DESIGN

G CEPT

BEODINGS, "Hﬂtw WOMEN SHOES,
LINGRRAE & MAKE-UP

Tel: 08162445100
Email: sophieluweh@yahoo.com
FB: sophisticated make-up.concept
IG: sophisticated_world_of make-up
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On-Page SEO
Off-Page SEO
Local SEO

On-Page SEO
Off-Page SEO
Local SEO




CONTENT Scheduling using hootsuite

X | 4 Softh x § x @204 X | [E Select X | 00 Metal X | My

Planner Content

Social accounts v Post status v m 4
| 1)

Schedule posts on social networks like
Facebook, Instagram, LinkedIn and more
using Hootsuite.



CONTENT Scheduling using hoots
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Social accounts Post status E ™ 4 > Apr24-30,2022

Schedule posts on social networks like
Facebook, Instagram, LinkedIn and more
using Hootsuite.



« GET
TOUCH

Phone Email
| | DORA [ILECHUKWU
08165368836 idora916@gmail.com DIGITAL MARKETING SPECIALIST
SEO SPECIALIST
WEB DEVELOPER



